INVESTORS AND CAPITAL MARKETS DAY

October 15-16, 2015




NAS strategy
Iin the American Market

CHRIS LYONS
NAS Vice President, Commercial

ACERINOX 2 INVESTORS & CAPITAL MARKETS DAY



DISCLAIMER

This document may contain forward-looking information and statements about ACERINOX, S.A., its subsidiaries and/or its management.

These forward-looking statements include financial projections and estimates and their underlying assumptions, and statements regarding the
intent, belief or current expectations or forecasts of ACERINOX, S.A. and/or its management, as well as statements regarding future performance,
plans, objectives, operations, business, strategy, capital expenditures, results of operations, markets and products. These forward-looking
statements or forecasts may also include assumptions regarding future economic and other conditions, such as future nickel or crome prices and,
in general, are subject to risks, uncertainties and variables beyond ACERINOX's control that can adversely affect them.

These forward-looking statements and information do not constitute historical facts and can generally be identified by the use of terms such as
‘expects”, “anticipates”, “believes”, “plans”, “estimates” and similar expressions. ACERINOX, S.A. believes they all are reasonable but are not a
guarantee of future performance, prices, results of operations, benefits or dividend payout policies. ACERINOX, S.A. future financial condition,
financial ratios, business, results of operations and dividends could differ materially from those expressed or implied in or projected by such

forward-looking statements, information and forecasts.

All forward-looking statements included herein are based on information available on the date hereof. Except as required by applicable law,
ACERINOX, S.A. does not undertake any obligation to publicly update or revise any forward-looking statements and information, even in the event
of new information being published or new events occurring.

Investors, holders of ACERINOX, S.A. securities and shareholders in ACERINOX, S.A. are cautioned not to place undue reliance on the forward-
looking statements and information, which speak only as of the date they were made. All subsequent oral or written forward-looking statements or
information attributable to ACERINOX, S.A. or any of its members, directors, officers, employees or any persons acting on its behalf are expressly
qualified in their entirety by this cautionary statement.

No representation or warranty, express or implied, is made as to, and no reliance should be placed on, the faimess, accuracy, completeness or
correctness of the information or opinions contained herein. None of the Company or any of its affiliates, advisors or representatives shall have any
liability whatsoever for any loss arising from any use of this document, or its contents, or otherwise arising in connection with this document.
Moreover, this document nor any part of it constitutes a contract, nor may it be used for incorporation into or interpretation of any contract or other
type or agreement.

The points contained in this disclaimer must be taken fully into account by all persons or entities obliged to take decisions or to draw up or to
publish opinions on securities issued by ACERINOX, S.A., in particular, by the analysts and investors reading this document. All the aforesaid
persons are invited to consult the public documentation and information that ACERINOX, S.A. reports to or files with the bodies responsible for
supervising the main securities market and, in particular, with the Spanish National Securities Market Commission (CNMV in its Spanish initials).
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NAS STRATEGY IN THE AMERICAN MARKET

Primary focus to the North American Market:

promote the sale of a diverse product mix at a
competitive market price and short
manufacturing cycle
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NAS STRATEGY IN THE AMERICAN MARKET

o Lean Sales Management Structure accompanied by
wide geographic coverage

o Built with the idea to promote speed to the market

President/CEO

VP of Commercial

National Sales Export Sales
Manager Manager

12 USA 3 Mexico L ELE
Outside Sales Outside Sales Outside Sales
Representatives Representatives Representatives
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TARGET MARKET

o Distribution (75%)

oTransactional oriented
o Contract oriented

o Direct OEM (25%)

o Automotive exhaust systems
o Appliance
o Pipe & Tube

o Sink

o Rebar fabricators
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SELLING ADVANTAGE vs DOMESTIC COMPETITION

« One-Site fully integrated process which provides the
best cost structure, leadtime, and manufacturing
flexibility in North America

« Proven performance record with customers in regard to
reliability of quality and delivery performance

« 25 year history of customer relationships and clear
knowledge of expectations, demands, and product
ingenuity

- 1,388 employees with 13,049 years of employment at
NAS
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SELLING ADVANTAGE vs DOMESTIC COMPETITION

« Commitment and focus solely on “stainless steel”
products which does not waiver as other markets
fluctuate (ie. carbon steel, electrical steel, high
nickel alloys)

« Multiple key production lines providing certainty of
continued manufacturing in the event unexpected
maintenance is required

« Two EAF furnaces, two AOD’s, four anneal and
pickel lines, five (soon to be six) z-mills, seven
(soon to be eight) slitter lines, and seven cut to
length lines.
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SELLING ADVANTAGE vs DOMESTIC COMPETITION

 Diverse range of products makes NAS a “one stop shop”
for customers

v Flat
v Multiple grades, finishes, thickness, widths

v'Long

v Cold Drawn Bar, Peeled Bar, Angle, Wire Rod,
Rebar
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SELLING ADVANTAGE vs DOMESTIC COMPETITION

« Diverse range of products

« Evolution of NAS sales by alloy

Flat Products Long Products
2005 2015 2005 2015

* 300 series represented 90.46% in ‘05 * 300 series represented 95.67% in ‘05
but only 68.17% in ‘15 but only 70.78% in ‘15

* 200 series not produced in ‘05 but 9.1% * 400 series represented 4.02% in ‘05
in “15 but increased to 8.91% in "15

* 400 series represented 9.54% in ‘05 but * Rebar grades increased from 0.31% in
increased to 22.57% in ‘15 ‘05 to 19.63% in ‘15
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SELLING ADVANTAGE vs IMPORT COMPETITION

« Manufacturing cycle
« NAS 3 to 5 weeks vs Import of 12 to 16 weeks

Promote customer ability to control inventory in line with the
movements in the market as demand expands and contracts.

Promote customer ability to align price of incoming inventory
with market movements.

« Buy American impact

* Import buying requires multiple vendor inventories to also
support customer needs which require “Made in America”.

Eliminating the import spends removes the necessity of dual
inventories thus reducing total inventory levels and increasing
turns.

« NAS product mix extends beyond scope of Import
offering therefore mitigating negative impact to
profit in order to compete direct with Import.
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IMPACT OF BRIGHT ANNEAL INVESTMENT

o Drives greater diversity into product mix

o Enters NAS into new market without supplanting
any existing sales.

o US consumption currently supported by 70%
foreign producing mills. ~

o Industries served
o Appliance (washers and dryers)
o Tank Trailers
o Automotive Trim
o Kitchen equipment
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